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Executive summary 

 
PACHELBEL WP4 “Stimulus Materials” uses findings from WP3 (Policy Assumptions) and from 
additional sources to prepare stimulus materials for the group-based process to be implemented 
in WP5. The output, informed by the present report, will be a set of materials to inform and 
stimulate the group-based process. The material is divided in two parts: one for individual 
application, common for all partners (Evoc/Capa/Simi set); and another that is issue-specific and 
individually produced for each country.  
The first part consists of three short questionnaires, which aim to serve as a comparative tool 
between countries. Partners apply the set at the first meeting of the STAVE group, results are 
analysed and data are presented to group participants at their second meeting. A second 
application of the set is foreseen at the third group meeting. 
The country specific material consists of a newspaper article that integrates real or simulated 
media coverage and/or documentary materials produced by various sources, scenarios, vignettes, 
and dramatised accounts. WP leader Symlog works together with partners, who provide relevant 
information and policy assumptions. An article in English is drafted on that basis. Partners 
translate it to their language and return it to WP leader who finalizes it in a journalistic format. 
 
At the date of submission, in light of actual STAVE group organization, this procedure has been 
completed for Swedish, Romanian, Spanish, German and UK teams. 
 
Keywords Stimulus - Representational elements – Evoc/Capa/Simi - Newspaper articles - Germany - 

Romania - Spain – Sweden - UK. 
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0. Introduction 
 
PACHELBEL WP4 “Stimulus Materials” uses findings from WP3 (Policy Assumptions) and 
from other sources to prepare stimulus materials for the group-based process to be 
implemented in WP5.  
 
The project meets now a trialling phase where flexibility is fundamental. The preparation 
of stimulus material has been attentive to adapt the tool to the different countries and 
backgrounds within the team, taking whenever possible advantage of the opportunities 
for comparing how different options/approaches work (always within the common 
framework we have been trying to develop so far) that would allow the fine tuning and 
improvement of our “final” STAVE tool. 
 
The present deliverable 4.3 is centered on the material so far created to stimulate groups 
run in WP5. This material combines from one side, policy assumptions (D4.1) and the 
representational elements identified in the media analysis (D4.2). In order to assure both 
flexibility and comparability, Symlog has developed two sets of stimulus material: 
 

1. Evoc/Capa/Simi set of 3 short questionnaires is common to all partners;  

2. The newspaper article is made specifically for each country/partner and will 
notably reflect (or challenge) policy makers‟ assumptions. It condenses in a lively 
manner (Newspaper like style, personal cases, controversies, photo illustration) 
data relating to the substantive issue chosen by each partner.  

 
These two stimuli were used sequentially in group sessions, and will be presented 
separately. 
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I. Evoc/Capa/Simi 
 
This set of individual questionnaires was proposed to parners in order to assure common 
ground for comparability of participants taking part in the Stave tool in different countries. 
Besides cultural differences, each partner elected one specific substantive issue to 
address through STAVE, which adds even more complexity to the material collected. For 
this reason, the application of the Evoc/Capa/Simi tool aimed to access the individual 
representations shared by a group with specific characteristics underlined by segmentation 
criteria (Paris meeting presentation in annex). Representations accessed by this set could 
in principle be used to fine tune findings of the media analysis (Deliverable 4.2). 
 
The set is applied at the first meeting of groups. Besides serving the project to establish 
these differences and similarities, results of the analysis are returned to participants at 
their second meeting where they will serve to stimulate reflexion. 
 
After the presentation of the instrument, some issues initially raised by the team will be 
addressed in what follows. 
 

1. Evoc 

This exercise is based on representational studies of social psychology. This technique is 
a recognized manner to identify the notions a given community shares around a given 
object. Moreover, it is of simple application and analysis.  
 
The instrument consists of asking participants to write down the five words or ideas that 
come to their minds when they think of, for example, “sustainable consumption”. These 
ideas are then analyzed in terms of frequency the ideas (how many of them have 
remembered the same notion) and promptitude (how fast have they remembered them, 
the first words being more salient than the last ones) (Figure 1). 
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Figure 1: Evoc instrument. 

 
With regards to the Evoc/Capa/Simi set some concerns emerged in Paris about framing 
the very start of the process in terms of “sustainable consumption”. There were two main 
areas of concern here.  

 First, the danger of privileging the status of a particular framing of everyday practices in 
terms of the logic of sustainable development.  

 Second, the use of words that may be unfamiliar or appear technical or a strange way 
of describing everyday life for some people. This could prove an obstacle to tapping 
into aspects of mundane everyday practices.  

 
The following options were suggested: 
 

 If the use of “sustainable consumption” does not prove challenging for a specific 

citizen group the Evoc/Capa/Simi set will be used as originally proposed. (i.e., in 

the first Spanish group on Agenda21 “sustainable consumption” will be used as the 

participants have signed a Commitment Towards Sustainability). 

 If the use of “sustainable consumption” seems challenging for the group, another 

expression can be used, such as “environmentally friendly” (i.e., this is what would 

probably be done with the 2nd and 3rd groups in Spain involving citizens from a 

specific neighborhood). 

 If partners decide to use “other expressions” (rather than “sustainable 

consumption”), they checked with Symlog its suitability so as to agree on 

comparable – and PACHELBEL relevant – themes. 
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2. Capa 

This instrument is conceived to address the participant personal identification with the 
issue, our case, “sustainable consumption”. Personal implication is a dimension that 
frames the representations someone has, enhancing or weakening the possibilities for 
action if the issue is perceived as more or less important. 
This instruments consists of three questions: one about the “sustainable consumption” 
issue in general “Compared to other issues, sustainable consumption is an important 
issue”; another question about the personal identification with the issue “Effects of non-
sustainable consumption on the planet will personally affect me”; and a third question 
accessing the perceived capacity act “I can do something to increase sustainable 
consumption”. 

 
Figure 2: Capa instrument. 

3. Simi  

This is another instrument used in social psychology to access the main lines of thought a 
specific community follows, that is, their reasoning sequence. The instrument consists of 
12 items that must be classified in 3 groups of 4 elements that, for participants, “go 
together”.  
For this instrument, the elements to be classified included issues that were transversal to 
all participants. Symlog took special care so that every partner‟s substantive issues would 
be represented on the instrument (Figure 3). 
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Figure 3: Simi instrument. 

Given the diversities that participants aim to integrate in groups, the understanding of the 
elements or ideas presented on Simi instrument was not taken for granted. For this 
purpose, a glossary has been developed in order to assure participants from different 
countries received the same explanations from partners (Table 1). 
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Table 1: Simi glossary. 

Glossary for SIMI Questionnaire 

Here is a short explanation of the 12 notions forming the Simi Questionnaire, in case you wish to 
check what we mean: 

CLIMATE CHANGE: A change in usual weather patterns over periods of time. We refer specifically to 
the recent climate change caused by human activity, due to the increase of so-called “greenhouse 
gas” and carbon emissions. 

RECYCLING AND WASTE REDUCTION: Recycling covers both sorting materials (paper, metal, glass, 
plastic) for reprocessing, and direct re-utilisation of goods that would have been thrown away 
otherwise. Reduction means generating less domestic or industrial waste that will have to be 
buried or incinerated. 

REDUCING CARBON EMISSIONS: Reducing the amounts of greenhouse gases or carbon put into the 
atmosphere by reducing the amount of fossil fuel burnt for transportation, industrial production, 
energy production, heating, and so on. 

ENERGY EFFICIENT BUILDINGS: private or public buildings well-insulated to better regulate the 
temperature inside, thereby reducing the need to heat or to cool them. 

RESOURCE CONSERVATION (WATER, MINERALS, FUEL, ELECTRICITY…): Reducing the usage of non-
renewable or precious resources in order to preserve them. 

CITIZEN EMPOWERMENT FOR LOCAL ACTION: Encouragement for local citizen participation, fostering 
local debate in communities. 

"GREEN" ECONOMY: An economic system that targets the improvement of human well-being and 
social equity, while significantly reducing environmental risks and ecological scarcities. 

ORGANIC AGRICULTURE: Food production that excludes or strictly limits the use of manufactured 
chemical fertilizers, pesticides, hormones, livestock antibiotics, food additives, and genetically 
modified organisms. Organic farming instead uses manure and compost, crop rotation and 
biological pest control. 

BIODIVERSITY CONSERVATION: Protection of the natural diversity of fauna and flora by performing 
less environmentally damaging actions. 

PUBLIC TRANSPORT: Collective means of transportation like the metro, busses, trams, public 
bicycles and every kind of public means offered by local authorities, thereby reducing the use of 
individual vehicles and reducing the overall emission of carbon.  

CONSUMPTION OF GOODS PRODUCED LOCALLY: Reducing the need for long-distance transportation 
of goods, and reinforcing social equity (since local producers benefit more than low-paid workers in 
systems with many middle-men). 

RENEWABLE ENERGIES (WIND, SOLAR, GEOTHERMAL): Energy sources that emit less carbon and 
that are inexhaustible. 
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After the Evoc/Capa/Simi set was proposed to partners in the Paris consortium meeting, 
aside from the specific questions concerning the Evoc instrument (mentioned before), 
some other issues concerning these instruments application arose.  
 
Symlog then proposed the instrument could be used as as a “warm up” exercise previous 
to the group activity (i.e., as citizen participants arrive to the meeting room and while they 
are waiting for everybody to be there so the meeting starts). Finally, if all the above-
mentioned options still prove challenging one could decide not to apply the 
Evoc/Capa/Simi set. 
 
So far the Romanian, Swedish, Spanish and German teams have prepared and have 
already applied the set (or will in the near future). The whole material in each partners‟ 
language is presented in annex. 

4. Proposed method 

Project partners translated the main questionnaire from English into their own language 
(translated questionnaires in annex). Evoc and Capa tools were presented on the same 
first page of the questionnaire and, once completed, participants received the Simi tool. 
This separation has been performed in order to assure participants would not copy the 
elements from the Simi tool in the Evoc questionnaire.  
 
WP leader Symlog provided partners with an Excel sheet template to enter questionnaire 
data (annex). All opened questions were entered in English and processed in English by 
Symlog. Before the second meeting took place, Symlog returned processed data to 
partners (in the form of a power point presentation) who retranslated and presented them 
to participants. This activity could also serve to trigger discussion around topics that are 
important for partners, their policy partners and citizen groups. 
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1. Newspaper article and/or other information 
materials 

 
The second set of material produced to stimulate groups was composed by material 
specific to the substantive issue of the partner.  
 
The proposed procedure to produce the specific material is described in further detail 
below. At the Paris meeting (presentation in annex), Symlog proposed that material could 
be presented in the form of a fake newspaper article, where all types of issue-specific 
information such as policy assumptions, opinions and quotations would be integrated. 

5. Proposed method 

Each partner decides upon the appropriate theme and relevant contents for the simulated 
newspaper article and provides to Symlog the required information to produce such an 
article. In particular, policy assumptions from interviews are gathered (and reported in 
D4.1). Symlog furthermore refers to the Media Analysis (D4.2) in order to assure that draft 
articles will be in keeping with the habitual tone and vocabulary, etc. seen in the journalism 
of each country. 
 
Each partner was to decide as well whether to use public information materials already 
developed by the policy partner organization, vignettes, and/or other information materials 
already available (i.e., “real newspapers”) as options to stimulate discussion.  
 
The key issue here is to have stimulus material that a) is readily understandable for the 
citizens, b) links easily to everyday consumer practices in meaningful ways, c) is “alive” in 
the sense that it is clearly about issues to which the citizens can relate, rather than being 
technical, academic or abstract in nature, d) has the potential to be read in different ways 
e.g. “this practice is a common part of everyday life” as well as “this practice is 
environmentally damaging” etc.  
All partners have opted for a newspaper article.  
 
For the newspaper article, Symlog is in direct contact with each partner to collect all 
relevant information that will be put into the form of a (simulated) article. This process 
starts as soon as any partner clearly identifies the substantive issue for a given citizen 
group context.  
 
The material is delivered to WP leader Symlog in English, who drafts an English article to 
be validated or improved and translated to country language by each partner (except U.K. 
of course). Finally, Symlog formats the final article (English and country language 
versions) and returns it in pdf. 
 
When drafting these articles, the issues and solutions presented are not highly detailed, so 
that quotations (in particular) will stimulate STAVE group participants to complete the 
thought with their own ideas. 
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The article produced carries a fake - but realistic - newspaper's name and a date posterior 
to the STAVE group meetings, to show that this is a construction. It is presented in a 
journalistic style and typography, and includes a pertinent photograph.  
 
The article is distributed to STAVE group participants at the first meeting, after the 
administration of the Evoc/Capa/Simi set. Experience shows that some participants will 
comment directly upon the content, while others will make reference to it indirectly during 
later discussion. If needed, the STAVE group facilitator can feed in some of the article's 
content during group discussions. 
 
This approach has so far obtained good feedback from partners (see Figure 4). 
 

 
Figure 4: Romanian group participants reading the newspaper article. 

 
 
In what follows we present the articles so far produced for the Swedish, Spanish, 
Romanian German and UK teams. The French team, as the one responsible for preparing 
the stimulus material, will be the last to benefit. 
  
Hereafter the articles produced for partners are presented in English. The whole set of 
material produced for each country (with the questionnaire in their own language) is in the 
annex. Note that in some cases, the country-language version of the article differs slightly 
in text, as modifications were brought after journalistic formatting. 
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6. German article 

The Southern Friend 
August 16, 2011 

Who can go about it?  
Many are able to contribute to climate protection 
By our reporter 
 
Springtime brought several shades of green to Baden Württemberg this year. Not only did 
plants surmount the dry weather and unusual temperatures, but our new government is 
headed by a Green. At least in part, this choice of leadership is the reflection of our 
citizens‟ preoccupation with one of the most pressing issues of our time: climate change. 
“For me it‟s not necessarily a political issue, but I‟m convinced that climate change is a 
great threat to our earth. Just look at the weather patterns and think of what will happen if 
they become more severe,” says gardener F., 40. “Humans brought about climate change, 
and only humans can lighten and control the impacts now.” 
Germany has already undertaken ambitious commitments to fight the major culprit in 
global warming: the emission of greenhouse gases resulting from the energy use of 
industry and households. While we wait for this comprehensive plan to be enacted, a 
particular aspect can interest citizens: domestic energy use. A., an analyst at an public 
utility company, points out that energy consumed for home heating, hot water, lighting, 
cooking, and appliances is responsible for a significant portion of C02 emissions. 
“Consumers who reduce their energy use will be making a real contribution to protecting 
our environment – and they will soon measure the difference in their purse, as well”. 

 
Domestic energy use is responsible for a significant portion of C02 emissions 

But who can solve the climate challenges of domestic energy use? Should busy 
consumers have to think about environmental impact for every little decision? For some, 
science and industry should take the lead. No one wants to give up their quality of life, and 
changing behavior is hard to do. New technologies should address the climate issue for 
us. “With all the creativity and expertise in Germany, I‟m certain that the technologies we 
use in everyday life will evolve in the right direction. Most of the problem will be taken care 
of just by renewable energy production, better building and energy-efficient products and 
services that will come onto the market” confides Maurice Henrich, 56, a teacher at a 
technical lyceum. 
Will this improvement happen “naturally”? Policy can shape trends, both in industry and at 
home. One of the strongest levers to be used is financial incentive.  This can be positive or 
negative: Mrs. H.‟s ministerial office is considering advantages or statutory provisions that 
will link energy-saving behavior to attractive gains. But there will be taxes and price hikes 
and regulations, too, which drive the point home. “We have noticed that factual information 
alone is not enough to bring about a shift in behavior. In fact, the best combination may be 
information + requirements + support. Public policy should tell stakeholders the best way 
to go, set standards and reward them financially for doing the right thing.” 
Consumers‟ organizations provide people information about energy savings.  “We have a 
big role to play,” says consumer activist S.  “Citizens  count on us to provide advice that is 
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both simple and detailed.” Personalized follow-up is useful, too, to avoid a pernicious 
effect. “Rebound! That‟s when, for instance, you‟ve proudly bought an energy-efficient 
appliance – so you use it more lavishly!” Additionally, advice may be needed on adjusting 
the household budget. “People tend to say „I can‟t afford to change‟ but a few judicious 
choices can rebalance our resources,” according to the consumer activist. 
Whatever the role of other stakeholders, citizens remain at the center of domestic energy 
use. “I‟m sure that there are lots of little things to be done each day to save energy and 
money too, that are acceptable even to people with scarce time to spend. And some 
bigger things as well – calling for a larger investment. But I‟m interested to think about 
these changes,” says B., 34, mother of three.  
The time has come for thinking, but for action too. Many citizens are committed to climate 
protection, but their everyday behavior is not climate friendly. “If this contradiction 
continues, then the only way out may be more stringent prohibitions. Imagine a „verboten‟ 
sticker on our most typical domestic aids… We could be going straight to „non-
consumption‟, if we don‟t take the path toward enlightened consumption” warns futurologist 
E. Something to think about – and to act upon – indeed. 
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7. Romanian article 

The market return for blocks’ thermal insulation 

Utilities climbers have plenty of orders for thermal insulation  

 
 Adrian Ciubotaru, reporting from TOWN/REGION 

25 July 2011 

 
 

Do you know one of the legacies of our past 

regime? Building blocks that are big energy 

wasters. According to experts, in Romania, 

10-15% of the cost of utilities is given by hot 

water, about 20% by electricity and the rest 

comes from the consumption of heat. 

The rumor that next winter the gas bill could 

increase has generated a real concern among 

owners of apartments in the city. As a result 

many people have stormed the specialized 

construction enterprises or those of utilities 

climbers, to achieve the thermal rehabilitation 

of buildings. 

Since the last year the businesses have not 

gone too well, the owners of construction 

firms are happy and satisfied regarding the 

return of orders for thermal insulation. "It's a 

very good weather and all orders are done a 

month earlier. The inhabitants have realized 

that the reducing of bills may be important; 

therefore they have decided to insulate their 

apartments. Prices are negotiable, depending 

on the surface and the thickness of the 

polystyrene. For polystyrene thickness of 5 

cm, the price is situated between 50 and 55 

lei, for those of 8 cm between 55 and 60 lei 

and for thickness of 10 the price is between 

60 and 65 lei per square meter", said John 

Tudor, utility climber. 

Tests by Amvic experts have demonstrated 

that for a brick made wall with 38 cm 

thickness, at an outside temperature around -

20° C, inside there are 17.4° C. For an 

apartment with the same wall but insulated 

with polystyrene of 10 cm thickness, at 

outside  temperature of -20 ° C, there are 

18.9 ° C inside, so heat transfer is reduced. 

“I don‟t know about all those numbers. All I 

know is, since I had the work done last year, 

we are much more comfortable in summer as 

in winter,” states Ioana Maniu, 62. “And my 

daughter says that my bills are balancing out. 

The work will be paid back over time by my 

utility savings. When she sells one day, she 

will get a better price, too.” 

In a recent study conducted by Impact, it is 

mentioned that considering the effect of walls 

insulation with polystyrene of 10 cm thickness 

and joinery replacing, a saving of about 600 

euros per year will be obtained for a three-
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room apartment. During the lifetime of an 

apartment built in energetic class A 

(consuming up to 70 KWh/m²/year), the total 

savings on bills are about 25-30% of the 

apartment value. 

The experts of specialized companies said that 

the customers, who want a good quality of the 

work, prefer the insulations with expanded 

polystyrene of 10 cm thickness. "I always 

have recommended 10 cm, it is more 

appropriate to our climate conditions", said 

Razvan Nita, the owner of a firm that operates 

also in Bucharest. 

Not everyone feels confident about ordering 

this work. Serban Ciupe, 34, says “I have to 

keep my children warm – but I have to feed 

them, too! What about those stories that the 

state failed to reimburse rehabilitations? The 

municipality can‟t expect me to solve the 

problems created by those who built my 

apartment block!” 

Mariana Filotti, who registers environmental 

dossiers at town hall, acknowledges that some 

residents are worried. “If we just look at 

economics, it‟s possible that no support will 

come, especially considering that  between 

2012-2014 the government plans to halve the 

state guarantees limit that may be issued by 

the Ministry of Finance and local authorities, 

in order to reduce the budgetary risks. But 

most of the younger people who come through 

here have their eye on the larger 

environmental context.” Global warming 

changes our daily world. Therefore we need a 

better protection, both in winter and in 

summer. It is a worthwhile effort made by 

each family without expecting too much 

support from government or local authorities. 
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8. Spanish article 

 
The Sun 
Agenda 21 
 

FAIR AND LOCAL COMMERCE 
 
Barcelona had one more reason to be proud last year when the United Nations City and 
Habitat program awarded us their International Prize for Best Environmental Practices. 
This was recognition for everything that has been done in the context of our city‟s Agenda 
21. Elaborated by the vital partners of economic and social life, the A21 demonstrates the 
commitment of Barcelona‟s businesses to building an environmentally friendly city with 
higher quality of life. Since 2002, representatives of companies of all sizes and sectors 
have met in round tables to learn and exchange tips and rules for improving the 
environment.   
These best practices range from water and energy savings within company walls, to 
encouraging recycling and waste reduction, as well as reducing the transport associated 
with shipping goods from afar or even diminishing individual trips by salespersons or 
clients. Such acts are good for Barcelona, but good also for our planet. 
It hasn‟t been without problems. Environmental improvements demand changes in 
employee behavior and company practice, and that can mean temporary disruptions and 
economic costs. Changes are demanded too from customers, and they are sometimes 
more apt to complain than to realize that their service provider or commercial partner is 
helping them to preserve Barcelona‟s environment. 
How are best environmental practices playing out in the daily life of our award-winning 
Barceloneros? A Chamber of Commerce survey shows that our citizens are particularly 
attached to their local shops.  We decided to cross the barrios using our trusty Barcelona 
Green Map, pinpointing farmers‟ and local markets and organic food outlets, shops selling 
fair trade and eco-products or practicing repair, recycling, re-use and rental share. 
Shopkeepers of all profiles are important actors in Barcelona‟s A21, because they offer the 
chance every day to our residents to rein in the effects of climate change. 
In the Sants barrio we cross a pretty young woman coming out of her local grocer‟s. Like 
87% of Barceloneros, Anaïs does her daily shopping within a few dozen meters of home. 
“It‟s part of our quality of life – I can get the freshest fish, the best vegetables, all my needs 
just by strolling down the street. Imagine if I had to take a car, or always frequent one of 
those huge complexes – it would change life entirely.” This office manager aged 30 years 
admits there is another reason for sticking to small shops: “The shopkeeper knows me, I 
enjoy talking in line with my neighbors, and I just might find myself filling my basket next to 
a certain Esteve…”. It‟s true that Anaïs is carrying a fine willow basket. “No more plastic 
bags for me” she laughs. “My grocer weaned me away from them!” 
Let‟s go inside the shop Anaïs has just left. It‟s bustling, but we notice it is clean and light, 
and the perfume of fresh fruit is intoxicating. The big man with the apron must be the 
owner. Joan Ballester strokes his moustache when we ask about the A21. “Of course I‟ve 
heard of it. Our shopkeepers‟ association passed on the message about replacing plastic 
bags. Clean? Of course! And I use and sell green cleaning products. If someone gives me 
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a set of good ideas, I‟ll apply them. But I can hardly get away to attend round tables. I‟m 
open from 8 to 22, after all!” 
The second day of our tour we hop on our bicycle to visit El Raval and one of its leading-
edge little shops: in fact, a bicycle rental and repair shop. Carles Nicol acknowledges that 
his clientele is environmentally conscious. “I can even say that my own convictions are 
pushed by my customers‟. And legal obligations play a role too. But I notice that I haven‟t 
been invited to join A21 activities. It seems that the city focuses first on enterprises 
identified as „environmentally sensitive‟ – those who have the greatest potential to pollute, 
and thus the greatest potential to improve!  Round tables are attended too by those in 
power – institutions already important in our energy or waste management systems. I‟d 
like to see more opportunities for my involvement. I can make a difference too”.  
Carles would be a valuable A21 partner, but so would other shopkeepers whose clientele 
is less aware. In fact, Monserrat Pons, across town in Vallbona, says she needs 
something like A21 to bring sustainability ideas to the fore. “My clients often still buy a new 
appliance when I could offer them a spare part or repair instead. That‟s an old attitude; I 
guess customers believe they might be viewed as indigent if they cannot choose 
something new. But I want them to see we are all together in this – when I help them re-
use I lose some money but we improve our dwelling place! I hardly air condition anymore, 
but I‟ve installed film on my show windows and bought an awning from a local seamstress. 
How about a green label for my shop, or discount coupons I could hand my clients as an 
incentive? I have ideas, but frankly, I need help to do this!”  
Good news for Monserrat and for the others: the new municipal plan will try to bring private 
shopkeepers closer to the heart of A21. A wave of roundtables better suited to 
shopkeepers‟ constraints, will focus on their needs and the best environmental practices 
that they can realistically apply and help others to apply. It should make a big difference 
indeed – because local commerce is closest to the heart of Barceloneros. 
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9. Swedish article 

Environment/Transport 

Taking the First Step 
Our country is standing up to face the challenge of living in ways that no longer 

damage the environment 
 
At the crossroads of this challenge : transport. Everyone needs to move around. Sweden is 

at the pole position in environmental policy and for several years our citizens have been 

conducting their lives in a more environmentally friendly manner. Many have learned to 

recycle household waste, consumption of organic foods is among the highest in Europe, and 

eco-zones are blooming in major urban conglomerations, attracting the envious regards of 

the entire world. 

 

However, a black cloud still subsists: Swedish consumption of fossil fuels in transport 

remains very high. Our geography and our climate explain this in part – but our behavior is 

also at the root of this. 

People are changing bit by bit, as numerous innovative initiatives make us less dependent 

on our private cars. This change can be credited to a stepwise approach that has offered to 

each citizen the opportunity to take concrete steps. 

 

Municipalities in ghe Värmland county, along with numerous enterprises installed in the sector, 

in this way have decided to eliminate free parking for civil servants and employees. Getting 

rid of free parking at work? This necessitates carefully taking individual needs into account. 

The rule has been relaxed for workers who today have no other possibility than to take their 

own car to work. 

Still, this measure has encouraged people to draw together and become creative. They are 

looking out for each other – asking “don’t I have a neighbor who could pool with me?” 

The flexible rule in this way can be temporary – opening the way to finding an ecologically 

sustainable solution for every worker. 

 

In parallel, copying on London’s Silver Bus – a handsome vessel that encourages business 

people to use public transport – Värmland busses decorated with photos of center city and its 

surrounding suburbs are making the rounds at rush hour. They have become the carriage of 

choice for the employees that have given up taking their car: “I never thought that I would 

feel like a modern hero by taking the bus!” smiles Nina as she waits at the stop one chilly 

morning.  “It seems like we were living out the Bystander Effect – a terrible event was 

unrolling under our eyes, but no one felt personally concerned! Who could step up to take 
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responsibility?”  In fact, people often feel paralyzed by environmental issues. So many of us 

would have to change, and the immensity of change needed to address global trends would 

make anyone feel powerless. Some feared that the paid parking arrangement would cause 

conflict. But once this opportunity to change something individually was set up, it was like 

a positive stepping stone to vaster changes. “People are taking the first step, seeing that it is 

possible, doing something concrete instead of just worrying about the future or thinking for 

half a minute about vague „invitations‟ to be more ecological. We are beyond the 

information stage… and into personal and collective action!” 

 

The money coming in from paid parking is financing the search new transport solutions, or 

at least, for new opportunities for citizens to make a difference. They aren’t the only ones to 

be caught up in the encouraging possibilities. Elected leaders have been galvanized by the 

success of policy that leads to visible, concrete actions. 

 

Parking is the first chapter in a long book to be written. Already, urban planners, municipal 

services and residents are sketching out the future development of Värmland. How to remedy 

the scattering of homes, caused by the constant search for cheaper building lots farther and 

farther from centre of town? How to entice citizens into better behaviors, while still leaving 

choices up to them? How can all of us become modern heroes, taking care of our 

environment without restricting our individual freedom? 
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10. UK article 

I-shopping 
August 10, 2011 

 
Throwing Away Your Domestic Appliances? 

And you thought buying was complicated... 
 

Special report by Caitlin Howard 

 In our era of online shopping, plenty of resources are available to help consumers 
optimize their choices. Buying a basic household appliance such as a dishwasher can 
easily turn into an epic quest for the best machine at the best price. But the war against 
unnecessary expenditure does not end with the purchase of a new product: the question of 
when and whether to replace it can remain crucial for a household budget.  
When to fix and when to throw 
 The traditional method consists of holding on to your appliances as long as 
possible. This approach has some environmental merits, simply because the less you 
throw away, the less waste you produce. It's mostly common sense: you don't get a new 
car each time you blow a tyre, and as a general rule, it's cheaper and smarter to get your 
car fixed than to buy a new one. But can you apply the same reasoning to your old 
toaster? Why waste time and money trying to fix an appliance that is so easy and cheap to 
replace, especially when you have no guarantee that the operation will be successful in 
the long term? Clinging to old and dysfunctional objects can become frustrating, not to 
mention risky. Let's face it: nowadays, most white goods are not built to last, and once they 
break, it's often for good.  
A new lease of life? 
 This doesn't mean that trying to extend your appliances' lifespan isn't worth it. A 
stitch in time saves nine, and indeed, a few maintenance tricks such as descaling your 
kettle can help prevent premature aging. But this approach also entails disappointments, 
as it's not always easy to separate bogus steers from bonus tips. The recent tests led by 
Which? on Limaway's limescale protection products, suggesting that these might actually 
not be efficient, should serve as a reminder to always watch out for phony marketing lures. 
“I felt really cheated when I heard that Limaway didn't protect my dishwasher” says 
homemaker Debbie Evans, “because the only reason I agreed to pay extra for it was that it 
would be beneficial to the machine.”  
How long is a lifetime? 
 In fact, the most cautious consumers start thinking about when they'll have to throw 
away a product even before buying it. Indeed, purchasing sturdier appliances that will last 
longer can be a smart way to save money. “Yes, it's true that our laundry machines are 
more expensive than the average washer,” admits RallyWhite Ltd. spokesperson Sean 
Conway, “but they're also designed and built to work twice as long.” But while some 
companies such as RallyWhite choose to advertise the exceptional lifespan of their 
products, most do not include longevity in their technical specs, and this kind of 
information can be difficult to find. “Customers ask about how quick a machine is, or how 
big a load it takes,” sales assistant Pete Anderson told us, “but rarely how long they can 
expect to keep a machine. To be honest,” he adds, “I wouldn't really know how to answer 
myself.” 
A false economy 
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 So is trying to run your white goods for as long as possible the most economical 
and environment-friendly approach? Well, maybe not. In the end, conserving white goods 
until they actually fall apart shelters consumers from technological progress – they miss 
out on new improvements in energy and water consumption, safety, and work-saving 
design. While adding to the pile of scrap may seem wasteful, in fact replacing your 
appliance a bit earlier might be a good trade-off. And if your old appliance is still in good 
shape but you just can't wait to get the new model, you might want to consider alternatives 
to throwing it away, such as recovering a bit of cash by selling your machine on a website 
like ebay. Likewise, you may be able to step up to a more recent model by scouring the 
second-hand white goods on offer. But there‟s another catch, as data analyst Lydia Taylor 
points out: “We all have friends who have got a monster fridge twice as big as the old one, 
just because it rates half as greedy... What we need to know is whether the savings 
potentially offered by better modern performance, just get eaten up by the wasteful 
behaviours they encourage!” If you think about it, large fridges may encourage filling up 
with food which then goes out of date – thus both energy and food can be wasted.  

Just like buying, throwing away requires a good sense of timing and judgment on 
both economic and ecological criteria. While people tend to favour their wallet over the 
planet, it‟s useful to remember that the two can go hand in hand. 

Annexes 
 
Hereafter are found: 

1. Proposal of the stimulus material by Symlog at the March 2011 Consortium meeting 
in Paris. 

2. Data entry sheet for Evoc/Capa/Simi set. 
3. Complete material set used in each country (Evoc/Capa/Simi set and Newspaper 

article) in their language. 
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11. Proposal of the stimulus material by Symlog in Paris 
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12. Data entry sheet for Evoc/Capa/Simi set 
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13. Stimulus material – Germany 

At the time of submission, the EVOC/CAPA/SIMI material was not yet available in 
translation. 
 

Newspaper article: 
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14. Stimulus material – Romania 

Evoc/Capa/Simi set 

EVOC 
 
Va rugam sa completati, in tabelul de mai jos, primele 5 notiuni care va vin in minte atunci 
cand auziti expresia “consum sustenabil”.  

1 
 
 
 

2 
 
 
 

3 
 
 
 

4 
 
 
 

5 
 
 
 

 

CAPA 

Pentru fiecare din intrebarile urmatoare va rugam sa incercuiti numarul care corespunde cel mai bine 

opiniei dumneavoastra: 

 

1. In comparatie cu alte probleme ale societatii actuale, consumul sustenabil  reprezinta o problema 

importanta: 

 

 

2. Efectele consumului ne-sustenabil produs pe globul pamantesc ma vor afecta personal:   

Da, cu 
siguranta 

1 2 3 4 5 6 Nu, deloc 

 

 

3. Pot face personal ceva pentru a creste ponderea consumului sustenabil: 

Da, cu 
siguranta 

1 2 3 4 5 6 Nu, deloc 

SIMI 
 

Da, cu 
siguranta 

1 2 3 4 5 6 Nu, deloc 
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In tabelul de mai jos gasiti 12 notiuni aflate in relatie cu “Consumul sustenabil”. Va rugam 
sa marcati cu “+” sau “-“, pe prima coloana astfel: 
 
cu „+‟ 4 notiuni care descriu cel mai bine ideile dumneavoastra despre consumul 
sustenabil; 
cu „-‟ 4 notiuni care descriu cel mai putin ideile dumneavoastra despre consumul 
sustenabil. 
 
Patru din cele 12 notiuni vor ramane nemarcate cu + sau -. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

+, -  

 
Descriere 

      1. Schimbari climatice 

      2. Reciclare si reducerea cantitatilor de deseuri 

      3. Reducerea emisiilor de carbon 

      4. Eficienta energetica a cladirilor 

      5. Conservarea resurselor (apa, minerale, combustibil, 

electricitate…) 

      6. Incurajarea participarii cetatenilor in luarea deciziilor si 

actiuni locale  

      7. Economia "verde" 

      8. Agricultura organica 

      9. Conservarea biodiversitatii  

      10. Transportul  public 

      11. Consumul de bunuri produse local 

      12. Energii regenerabile (eoliana, solara, geotermala) 
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Newspaper Article 
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15. Stimulus material – Spain 

 

Evoc/Capa/Simi set 
 

Antes de iniciar las discusiones de grupo, nos gustaría que complete las 
siguientes preguntas lo más espontáneamente posible. Sus respuestas son 

anónimas y no serán consideradas de forma individual. 
 

 
Cuestionario EVOC 

 

Cuando piensa en "consumo sostenible", ¿qué cinco palabras o conceptos le 
vienen primero a la cabeza? 

 
 

1. ______________________________ 

2. ______________________________ 

3. ______________________________ 

4. ______________________________ 

5. ______________________________ 
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Por favor, marque el número que se corresponda mejor con su opinión 

personal acerca de las tres siguientes afirmaciones, donde 1 es totalmente de 
acuerdo y 6 totalmente en desacuerdo: 

 
 

Cuestionario CAPA 

 

 

 
1. En comparación con otras cuestiones, el “consumo sostenible” es una 

cuestión importante. 
 

 
1            2            3            4           5          6 

 

 
 

2. Los efectos del consumo no sostenible en el planeta me afectan 
personalmente. 

 

 
1            2            3            4           5          6 

 

 
 

 
3. Puedo llevar a cabo acciones para que el consumo sostenible aumente. 

 
 

1            2            3            4           5          6 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

Cuestionario SIMI 
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A continuación encontrará doce ideas relacionadas con "consumo sostenible". 

 
Por favor, marque con: 

 
(+) los cuatro conceptos que se corresponden mejor con las ideas que usted 

tiene sobre el “consumo sostenible”. 
 

(-) los cuatro conceptos que se corresponden peor con sus ideas sobre el 
“consumo sostenible”. 

 
(cuatro de las 12 ideas no quedarán marcadas) 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

+, -, o 
deje la 

casilla en 
blanco 

Descripción 

      1. Cambio climático 

      2. Reciclar y reducir residuos 

      3. Reducir las emisiones de carbono 

      4. Edificios energéticamente eficientes 

      5. Conservar los recursos (agua, minerales, combustibles, 
electricidad ...) 

      6. Fomentar la participación ciudadana 

      7. Economía “verde” 

      8. Agricultura ecológica 

      9. Conservar la biodiversidad 

      10. Transporte público 

      11. Consumo de bienes producidos localmente 

      12.  Energías renovables (eólica, solar, geotérmica) 
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Newspaper article 
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16. Stimulus material – Sweden 

Evoc/Capa/Simi set 
 

EVOC 
 
När du tänker på ”hållbar konsumtion”, vilka fem ord eller uttryck kommer du 
först att tänka på?  
 
 
1. ______________________________  
 
2. ______________________________  
 
3. ______________________________  
 
4. ______________________________  
 
5. ______________________________  
 
 

CAPA 
 
Läs följande påståenden.  
 
Ringa in den siffra som bäst stämmer överens med din åsikt. 
 

1. I jämförelse med andra frågor, är hållbar konsumtion en viktig fråga: 
 

Absolut 1 2 3 4 5 6 Inte alls 

 

2. Effekter av en icke-hållbar konsumtion i världen kommer att påverka mig personligen: 
 

Absolut 1 2 3 4 5 6 Inte alls 
 

1. Jag kan göra något för att bidra till en hållbar konsumtion 
 

Absolut 1 2 3 4 5 6 Inte alls 
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SIMI Questionnaire 

 
You will find below twelve notions related to “SUSTAINABLE CONSUMPTION”.  
 
Please mark: 
 
‘+’ in front of the four notions that best correspond to the ideas YOU have about 
sustainable consumption; 
‘-’ in front of the four notions that least correspond to the ideas YOU have about 
sustainable consumption. 
 
(Four of the twelve ideas should remain unmarked.) 
 

+, - or no 
mark 

Description 

      Klimatförändring 

      Återvinning och minskning av avfall 

      Minska koldioxidutsläppen 

      Energieffektiva byggnader 

      Resursbevarande 

      Delaktighet hos medborgarnas för lokala åtgärder 
 

      “Grön” ekonomi 

      Ekologiskt lantbruk 

      Bevarande av biologisk mångfald 

      Kollektivtrafik 

      Konsumtion av lokalproducerade varor 

      Förnybar energi 
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Newspaper article 
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17. Stimulus material – UK 

EVOC/CAPA/SIMI were not used. 
 
Newspaper article:  
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***** 


